TEMPLATE FOR DIGITAL MEDIA CASE STUDIES
Template must be tailored depending on general or specific campaign
Look at whether study is short/medium/long-term. 

Whether post-led/ ‘central’ campaign

BACKGROUND
· What was the context/situation?

· What were the policy objectives that the FCO aimed to achieve in this situation?
OUR OBJECTIVES
· How it was hoped that digital communications would fit into the context?
· How would digital media be used to achieve the FCO policy aims?
· Why was digital media chosen to be used?
OUR TEAM (need permission before publishing this)
· What are the names of people involved (so that audience can follow-up if needed)?
WHAT DID WE DO?
· How did the FCO approach the situation/context through the use of specific tools?
· What were the mechanics of how our approach?
WHAT IMPACT DID DIGITAL HAVE AND WHAT WENT WELL?
· How did audiences respond through our digital media platforms?
· What were the physical effects, policy effects and human aspects of the impact in the real world?
· Were there any knock-on effects from using digital media?
· What statistics are there available to measure our impact?
WHAT LESSONS DID WE LEARN?
· Were the original objectives achieved?
· What collateral achievements were there from using digital media?
· How did digital media interact with other digital and real life tools?
· What didn’t work and why?

· What would have been done differently in hindsight from experience gained from using digital?
· What advice is there for other FCO staff who intend to use digital media for policy work?
QUOTES

· From audiences
· From media experts and observers

· From internal FCO staff
